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1. ABOUT


SWIKIRI is a gathering of African creativity through design. It is a platform for collaboration, discussion, inspiration and exposure of visual design, art, music, writing and all forms of creative innovation.

SWIKIRI endorses the African experience.

Respek Afrika!
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A storm is brewing in Africa.

It is time for all creative brothers and sisters to cast off your shackles of colour, language, religion, location and social constraints. Take arms.

For too long have we been muted and isolated as slaves to the western ideal. Let us take the African experience and expose it to the world. The age of the African Renaissance has come.

SWIKIRI wishes to open a gateway to the Global creative community on the web. Avoiding a closed-minded approach, we encourage the study and appreciation of the cutting-edge in concept, thought and innovation in the World arena.

By providing a space for an Afro-centric community to gather, we aim to improve communication and collaboration. Where brothers and sisters can discuss, challenge and stimulate each other. SWIKIRI stands for empowerment of the individual, strength of the community.

Through digital media we unite designer, writer, musician, artist, developer – creator! By assimilating the rich influences of our great continent, we strive to foster the African Identity. Let us ignite the flame of design and creative expression. Sweet Mama Afrika!

SWIKIRI defies YOU, brother and sister, to express yourself and celebrate the character of your land. So that our friends and colleagues across the world hear our drum beat. So that they will stop and say: “The African Storm is HERE!”

Respek Afrika!

SWIKIRI!
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· Provide a SPACE [PLACE] for African creativity 

· Exhibit African creativity 

· Familiarise African creatives with Global design/creativity 

· Encourage the representation of African Experiences 

· Improve communication between individuals = Dialogue and discussion 

· Stimulate collaboration 

· Encourage Individual empowerment 

· Improve and develop standard of design in Africa 

· Foster an African Identity and character 

· Promote notion of the African Renaissance 

· Boost the progression of a Digital Africa 

· Make a difference 

[image: image3.png]



So you’ve read the Mission Statement and the Manifesto and it sounds all revolutionary and political. Not exactly. We’re just trying to get you thinking.

Africa is seldom represented beyond the stereotyped media message, be that a wildlife documentary or a news bulletin dealing with some extreme situation like war or drought. Even in Africa itself we tend to be attracted to the Western ideal and too often overlook our own experience. A pertinent example is the film industry in South Africa. In a country that produces award-winning television adverts at Cannes, film-makers have to finance their films from abroad. If this isn’t enough, the films mostly never get to run at local theatres. This can be attributed to lack of confidence from: investors, distributors, theatre owners and worst of all, the public. It seems that we are so influenced by Hollywood phoney escapism that we are uncomfortable when faced with relevant situations that we can identify with. SWIKIRI aims to challenge this attitude.

SWIKIRI is a place where the African experience can be communicated. By African experience we have no prescribed ideals but do encourage: 

· a critical viewpoint 

· a unique and individual experience 

· a fresh approach (challenging stereotypes) 

· informative content 

Anyone who wishes to express their message has their space. These messages might be optimistic or they might expose some of the harsh realities. Either way others will undoubtedly be able to relate. By displaying peoples’ concepts and manifestations we aspire to foster a respect and appreciation for African creativity. We hope that this inspires individuals to collaborate more and share ideas. 

SWIKIRI_FASE01: the Quickening
In this initial phase, SWIKIRI shows signs of life. This introduction aims to inform you of the concept and gather bruthas and sistas willing to take the challenge.

You might be asking “What now?”

Ongoing projects for individuals and opportunities for collaboration will begin. There will be Forums for discussion, galleries for photography and reviews and articles for interest.

Disclaimer-type thing
SWIKIRI will strive to provide a diversified representation of creativity. However, this will be directly related to who chooses to participate. The existing members can only contribute according to their own experiences and resources. Consequently SWIKIRI will most likely grow organically according to who participates. It can be anticipated that the majority of contributors will be from South Africa and mostly be involved with graphic design or new media (this is the nature of the environment and accessibility). We will continue to encourage involvement as broadly representative in Africa and within other fields of communication.

2. CONTRIBUTE

SWIKIRI is merely a space; a road built ready for a journey.

SWIKIRI needs YOU to give it life. It requires your messages and stories to be told in whatever medium will serve them best. There are many different means and opportunities to contribute to SWIKIRI. Projects will regularly be offered to you where you can contribute freely should you feel the challenge stirs you to test your skill. You may have an idea of your own that you feel needs to be communicated – SWIKIRI is here to expose it.

To make the contribution more streamlined, we have categorised various types and levels of participation. This provides the opportunity for you to participate according to your preferences. 

Categories:

· Content (the creative bit) 

· Exposure 

· Sponsorship 
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Content is King. A website could have the most intuitive navigation, the fastest download speeds and the most shoo-waaa design. But if there is nothing to communicate there is nothing at all.

Without risking the limitation of terms and categories (like ‘journalists’ or ‘photographers’), we have outlined what type of content we seek – thereby leaving the creators the freedom to match their skills and not necessarily their ‘LABELS’ 

There are three fundamental levels of content contribution:

· Participants 

· Contributors 

· Hunter-Gatherers 

These three levels require varying amounts of commitment ranging from your own choice to selling your soul to SWIKIRI. Please read the requirements carefully before committing yourself.
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 Participants
This is a very general term for ANYONE who wishes to get involved with SWIKIRI at there OWN pace and discretion.

There will be a continual flow of submission-based projects, discussion forums, exhibits and opportunities to choose from. You will be able to share your thoughts and skills when you have the time and inclination to do so. SWIKIRI encourages you to do this as much as possible.

Essentially it is you, the participants who form the Creative community.
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 Contributors
SWIKIRI is ideally looking for Bruthas and Sistas to provide regular content features. You should be passionate and proficient in your particular field as well as self-motivated. 

*This role requires commitment and dedication - It is vital for interested people to understand the commitment required to make this a success. You might be extremely keen to assist but you should carefully judge if you have the means and time.

Without risking limiting terms and categories (like ‘journalists’ or ‘photographers’), we have outlined what type of content we seek – thereby leaving the creators the freedom to match their skills and not necessarily their ‘LABELS’

We are looking for people who can provide quality:

· Reviews 

· Essays 

· Creative news 

· Articles 

· Photography 

· Sound 

· Technical Development 

(design, art, music, film, architecture, social commentary, comics…anything else you feel will aid the cause)

Contributors will be responsible for finding and creating material for site and sharing their opinions. Contributors may take the form of moderators and affiliates. 

Guests or Participants may also be invited to contribute. 

· How do I become a Contributor?

As mentioned before, Contributors need to be experts in their field. In order to contribute a content feature, you should provide a convincing reference of the type of work you wish to submit. (eg past interviews, articles, essays etc) 

Basically you need to prove yourself!
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 Hunter-Gatherers
These are specialised individuals who need to posses similar skills to that of the Khoi-San nomads of the Kalahari. Hunter-Gatherers must be experts in their field at sourcing links and news to submit to our newsfeed "messenger".

They should ideally be internet addicts and news mongers passionate about design and creativity and an interest in Africa. This is a demanding role and requires regular internet accessibility and self motivation. 

There are limited positions available for these creatures and prima donnas need not apply (that is NOT to say that strong characters are frowned upon; on the contrary).

· Who we are looking for? What kind of dedication do you require here?

SWIKIRI is looking for creative maniacs and workaholics; People who are so passionate about their creativity that they carry around notebooks and sketchbooks, cameras or guitars.

We aim to run the site like a regular issue magazine/e-zine. This implies that deadlines will be in place and contributors are expected to honour them.
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Spread the fire. Sow the seeds. 

Help expose the creativity and messages of Africa. Tell other people about SWIKIRI. Interaction through communication is the fundamental process that challenges and develops people to innovate. The more exposure achieved the greater the chance of this.

Quite often a community such as this is limited to exposure within parallel communities. It is our intention to achieve this. However, we aim to present these ideas to unlikely people too. To make them think - to question their misconceptions and prejudices. 

Journalists and Press representatives, school-newspaper editors, website administrators, radio broadcasters, ANYBODY with a voice, help us inspire and inform the public.
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As SWIKIRI is a non-commercial entity and supported by ordinary people with full-time jobs, funding is an ongoing concern. The few people running this project finance all costs out of pocket; all work and administration is done after hours. With regular projects and competitions, prizes would be a great incentive to for participants.

Any assistance whatsoever would be welcomed and greatly appreciated and aid the uplifting of a community. 
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The following are examples:

· Hosting 

· Competition prizes 

· Charity partnerships 

· Donations 

· Hardware 

· Software 

· Printing for 

· posters 

· stickers 

· brochures 

· flyers 

· ...etc 

· T-shirts or other garments 

· Collaborations 

· Media share 

· Exposure 

FREQUENTLY ASKED QUESTIONS:
1. Swi..ki.. WHAT?!!?

Easy, say it with me: “swee-kee-ree!”.

2. What is SWIKIRI?

SWIKIRI is YOU. SWIKIRI is merely a STAGE SPACE provided for and by creative people with African interests at heart. It is beyond the client brief and corporate/commercial agenda. It allows you to express yourself. Through frustration boiling over from conservative client briefings and lack of interaction in our creative industry (beyond pretentious agency herdings), we decided to begin something that would allow us to be more expressive and provocative. Inspiration led us to venture into a project where we could promote and create an African experience and aesthetic to be shared by other creative Africans and allow them the freedom and opportunity to expose their skills and experiences to those not privileged to share the attitude or continent. 

SWIKIRI is dynamic; it IS what YOU make of it.

3. Why SWIKIRI, what does it mean??

SWIKIRI means Sugar. It is a basic commodity that sweetens many lives, rich and poor, every day. It is a word that comes from the Sotho language of southern Africa (perhaps others too?). SWIKIRI is pronounced phonetically and leaves you smiling after you’ve said it out loud. 

It is sweet like the African experience. 

Sweet Mama Afrika!

4. How did SWIKIRI begin?

About two years ago three designers (Rory Campbell, Bruce Knotze and Stefan Brits) toyed with the idea of promoting South African design on the way to Cape Town for a Design Conference. The initial idea was to launch a ‘magazine’ of sorts but soon realised the limitations of the medium and more importantly the financial constraints. (there was also an excellent magazine doing just that -> i-jusi) The concept grew stronger when more about the concept of the African Renaissance was discussed. And we soon realised the most accessible possibility lay on the web. SWIKIRI was launched and ran for a short while (with the assistance of Deon Haasbroek) but remained inactive for a long time due to time limitations and financial constraints (and we confess, naïveté).

5. Who is behind SWIKIRI?

At the moment SWIKIRI consists of Rory Campbell (Graphic Design Creative Chief) and Gareth Knight (Techno Pirate and Ecology/Environment Guru) who are running and funding the project independantly. Both are South Africans who are currently based in London. We hope to get more people involved as soon as possible. ->> contribute now! 
6. How can you promote Africa when you are not even there?

Africa still remains true to our hearts and we miss the thunder storms and smell of the hard Summer rain steaming off the tar roads. Lets face it, technology does not restrict us to location. This is a project that sunk its roots in Africa and was fed by the red soil and quenched by the summer downpours – there is no stopping it. 

One of the most difficult things trying to run it from South Africa was affording to maintain a website of international standard. Unfortunately currency exchange does not favour most Africans and hosting internationally is not affordable to young people with entry-level salaries no matter how dedicated they are. Finally we are able to afford international hosting that will mean transfer speeds for viewers outside of Africa that sooopakwik (there is a detrimental bottleneck in the pipes in and out of Africa).

7. Is SWIKIRI a company? / Can I work for SWIKIRI? / HOW is SWIKIRI going to make money?

No. No. No. No. No. No. No. SWIKIRI is NOT a commercial venture and is funded independently by individuals (two at present) who are silly enough to do it. It has no affiliations to any company whatsoever. We don’t intend to make money. We WOULD, however, be eternally grateful to anyone who felt the goodwill to donate anything to help the running of SWIKIRI. Anything would be greatly appreciated including: 
Hosting, Hardware, Software, Digital Cameras, ISP services, Printing, T-shirts… you name it, we’ll take it. ->> click here to find out how you can help

8. How can I contribute?

Please see the contribute section: click here
9. Who can contribute to SWIKIRI?

SWIKIRI has two loose rules about ‘who’ can contribute. Only ONE of these need to be fulfilled: 

  1. You must be African. 

  2. You must communicate a message that reflects Africa in some way 

10. Who qualifies as African? “My great great Grandmother was born on a (primitive) plane as it made its way from Argentina to Pakistan, but it was flying over Malawi - do I qualify as African? (by the way I have a dark complexion for a Norwegian)”

You are not African. You qualify as African if you live or have lived in Africa long enough to feel you are African. If people ask you where you are from and your answer is not found on the African continent, you are not African. (Being African has got NOTHING to do with race, religion or any other categorization of the sort.) However, you may still contribute if you fit the following criteria:

11. If I am NOT African but interested in Africa, can I contribute? / What type of message reflects Africa?

A message that reflects Africa is a message that contains any form of African culture/society/environment/form/language/experience/creation…etc in its reference. If you are NOT African and have any interest in Africa and wish to communicate it in any way, you may contribute to SWIKIRI. (you have visited and wish to share the experience)

12. Do I have to use Zebra stripes and African masks in my designs to make it African?

Definitely not. There are neither constraints nor stipulations to what ‘African Style’ is. SWIKIRI encourages the use of African reference but also the innovation of new and personal character and style.

13. “You Elitist Bastards! How can you say that you are promoting African Creativity when computers and the internet are so inaccessible to people and areas in poverty? Do you think everybody has a 22” display and a Broadband connection??!

This point can prompt a lot of debate. Basically we, at SWIKIRI, have certain (limited) resources and skills which we are using to the best of our ability and in the best interests of promoting our cause. We do take into account the limited reach of the internet in Africa and will try to accommodate as best we can. 

An important consideration is the enormous influence the media and advertising has on society. By encouraging the creative individuals to divert American/European influence (for example) and to promote Africa the attitude and education of society might be influenced too. 

For now we are content with promoting dialogue and inspiration to the people we can reach and hope it will spread like a veldfire.

14. “But you said... blah blah blah”

SWIKIRI will strive to provide a diversified representation of creativity. However, this will be directly related to who chooses to participate. The existing members can only contribute according to their own experiences and resources. Consequently SWIKIRI will most likely grow organically according to who participates. It can be anticipated that the majority of contributors will be from South Africa and mostly be involved with graphic design or new media (this is the nature of the environment and accessibility). We will continue to encourage involvement as broadly representative in Africa and within other fields of communication.

3. CONTACT

Email: 
eenfo@swikiri.com
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